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Overview 

Å Size of the digital health market 
Å Health Trends & Personalization 
Å Innovation in Healthcare technologies  
Å Privacy and Regulation 
Å New business models in healthcare 
Å Personalization in Clinical Research 
Å R&D Activities on personalized eHealth 
Å Concluding remarks  
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Size of the digital health market 
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Projected CAGR for the global digital health market in 

the period 2015-2020, by major segment 

Source: Allied Market Research; MarketsandMarkets; Transparency Market Research; BCC Research; Roland Berger ID 387875 
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http://www.statista.com/statistics/387875/forecast-cagr-of-worldwide-digital-health-market-by-segment/
http://www.statista.com/statistics/387875/forecast-cagr-of-worldwide-digital-health-market-by-segment/
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Most active digital health subsectors worldwide based 

on invested funding in 2016 (in million U.S. dollars) 

Source: StartUp Health ID 388905 
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http://www.statista.com/statistics/388905/most-active-subsectors-in-us-digital-health-industry/
http://www.statista.com/statistics/388905/most-active-subsectors-in-us-digital-health-industry/
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Projected total global personalized mHealth devices and 

services revenue from 2014 to 2020 (in billion U.S. dollars) 

Source: Statista estimates; Zion Market Research ID 628190 
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http://www.statista.com/statistics/628190/global-mhealth-devices-and-services-revenue-worldwide/
http://www.statista.com/statistics/628190/global-mhealth-devices-and-services-revenue-worldwide/
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Global telemedicine market size from 2015 to 2021 (in 

billion U.S. dollars)* 

Source: Statista estimates; MRAS ID 671374 
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http://www.statista.com/statistics/671374/global-telemedicine-market-size/
http://www.statista.com/statistics/671374/global-telemedicine-market-size/
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Health Trends 
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Top 5 eHealth Trends 

1. The Internet of Me: Your healthcare, personalized 

2. Outcome Economy: Hardware producing healthy results 

3. The Platform (R)evolution: Defining ecosystems, redefining healthcare 

4. Intelligent Enterprise: Huge data, smarter systems, better healthcare 

5. Workforce Reimagined: Collaboration at the intersection of humans and healthcare 

 



11 11 

1.The Internet of Me: Your healthcare, personalized 
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2.Outcome Economy: Hardware producing 
healthy results 
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3. The Platform (R)evolution: Defining ecosystems, 
redefining healthcare 
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4. Intelligent Enterprise: Huge data, smarter 
systems, better healthcare 
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5.Workforce Reimagined: Collaboration at the 
intersection of humans and healthcare 
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Innovation in Healthcare technologies  
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Innovators Dilemma 

ÅThe Innovators Dilemma is a term introduced by Clayton Christensen in his book (published 
in 1997) that describes how great companies can fail, if they do not follow innovation. 

ÅThe innovators dilemma has 2 main parameters: 
1. Value to innovation is an S-curve, as product requires effort, budget, time and many iterations. The 

iterations start with a basic (minimal) product and increase in terms of value to the customers. After a 
number of iterations, the value increase is very little, like the initial ones. 

2. Incumbent players: The incumbent players have a large customer base, but require a large volume of 
sales per year. Startups can survive with much smaller market share and therefore can focus on 
innovation. 
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Dilemma Zone 

Apple:: The Innovators Dilemma https://medium.com/@mmaybl/apple-the-
innovators-dilemma-5df4e70ab109 
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KODAK: Failing to Jump to the Right S-Curve 

  

Source: PMA 
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KODAK: Failing to Jump to the Right S-Curve 

 Steven Sasson went to work for Kodak in 1973, The New York Times reports. He was tasked with figuring out whether a "charged coupled device" 
(C.C.D.) had any practical application. This led him, through a series of steps, not only to invent the first digital camera but also to invent a device 
to display it on.  

  

  

Patent drawing for the "Electronic still camera," filed in 1977. Google Patents  

https://www.businessinsider.com/this-man-invented-the-digital-camera-in-1975-
and-his-bosses-at-kodak-never-let-it-see-the-light-of-day-2015-8 
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data information knowledge wisdom action 

The Data Journey 
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Io(M)T 


